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For nearly 50 years, Sunlife resorts has
helped define Mauritius as a destination
built on warm, authentic experiences.
When the group rebranded from Sun
Resorts to Sunlife in 2022, it renewed a
promise that keeps generations of
travellers coming back: to help every
guest “Come Alive” through curated
moments, genuine service and a deep
connection to local culture.

Yet as guest expectations grew, so did the
demands on Sunlife’s teams. Today’s travellers
expect quick, clear answers on their own terms,
through whichever channel they prefer. Sunlife’s
reservations and hotel teams found themselves
trying to balance this demand for speed with
the personal touch that makes Mauritian
hospitality so special. By partnering with HiJiffy,
Sunlife has created a smarter, more efficient
way to support guests, freeing staff to focus on
delivering the moments guests remember for a
lifetime.
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The Client:

Founded in 1976, Sunlife resorts is one
of Mauritius’ most established
hospitality groups. Its first resort, La
Pirogue Mauritius, will soon celebrate its
50th anniversary, reflecting decades of
dedication to service and authenticity.
The group’s portfolio includes five
distinctive resorts - Sugar Beach, La
Pirogue, Long Beach, Anahita (new
addition), and Ambre - each with its
own atmosphere and guest experiences.
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SUGAR BEACH
A glamourous sanctuary with a vibrant energy and sunset views
you won't believe... A N A H I T A
L -&«/ .
Perfect for
GOLF CLUB
= Families
- Sociable singles
= Luxury lovers
- Honeymooners
BLOG DAY PASS GIFT VOUCHER CONTACT US BOOK NOW & v
LONG BEACH
A modern resort where anything is possible, for those with a
passion for now.
Perfect for L
= Friends
| [ t o t [} 5 Cimelas ‘
r E S : rt S {'-'I Pay Less, Stay More
S Enjoy exclusive discounts between
. | 15% and 20% off on your stay.

Chamasa Sovus
............
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Unlike many hotel brands that repeat
the same concept at every property,
Sunlife embraces difference. Its
“Come Alive” philosophy takes shape
through a variety of curated
experiences. Guests can craft their
own fragrance at Sugar Beach, cycle
to a local market from Long Beach, or
enjoy a breakfast on a boat at La
Pirogue. The iconic Ile Aux Cerfs Golf
Club and Anahita Golf Club add
another layer of choice, allowing
guests to find a new adventure every
stay. Delivering this variety means
clear, fast and personal
communication is essential long
before check-in — and HiJiffy helps
make that possible.
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Repetitive Workload

Reducing Impact

Sunlife’s central reservations team was

handling more than 15,000 emails
every month, in parallel, the hotel
teams were faced with a similar
challenge. Many questions were
simple: check-in times, restaurant
hours or spa booking procedures. But
each one still needed a human
response, which took up time that
could have been spent on high-value
tasks like upselling and handling
complex requests. The sheer volume

of repetitive work made it challenging

for the team to deliver the warm,
attentive service that guests expect.

emails every
month

i nt?
ould | arrive for my spa appointme

i jon?
‘ What time should | arrive for my reservgho

N . . ?
- Can | request a specific therapist:




Disconnected Channels
Slowing Responses

Guests reach out through WhatsApp,
Instagram, Facebook Messenger and
the website chat, often outside
working hours. Previously, these
conversations were scattered across
separate systems, forcing the team to
check multiple inboxes and increasing
the risk of missed messages or
duplicate work. Guests sometimes had
to repeat themselves, which frustrated
them and slowed response times.

O 9 0 &

e

Sunlife

Open
Conversations @ Start new
& Lorenzo Vargas 9:00 AM
| @ Messenger
' Sunlife QA
2 @ > Carmen Rodrigues sooav @
© Instagram
Sunlife Q1
@ > Junior Doe 1dy @
g ® Whatsapp
Sunlife Q1
@ > Claire Smith 1day @
ﬂ B. Booking.com
Q1

Do | need to confirm my booking before arrival?

Do | need to bring anything with me, like ID or confirmation?

Is gratuity included, or should | tip separately?

Can | book multiple treatments back-to-back?

»

® Lorenzo Vargas
- ™ lorenzovargas@em

- Q, +1888-482-7768

+ Add new conta

v El Context

Sunlife

v > Tags

@ Language: English

@ During Stay: Sunlife

v [\ Requests (6)

From Conversation (2) From

© Change Towel
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v [5] Hijiffy sales (8)

From Conversation (2) From
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Success Story: Sunlife

Your Sunlife Virtual Assistant Ec ooo X

All Localisations

Hello! & I'm an Al-powered virtual M a n u al, H a n d Ove r

assistant here to answer your
questions. If | can't respond, our

[ J
e e Blocking Upsells

the best assistance. @

Lost Opportunities
for Direct Bookings

When a simple question goes
unanswered at the decision

How can | help you today?

Special requests, like booking a spa

b
point, guests often abandon the treatment or arranging a romantic
booking or turn to an OTA dinner, needed the hotel operations
instead. This led to lost direct teamitosstepiin. Rreviotsty, tne
revenue, higher commission fees T reservations team would forward

and fewer opportunities to build Write a reply... emails manually, often with no way to

long-term guest loyalty. Wiy, : ® Autorate ensure quick follow-up. Guests were
left waiting, sometimes for days, and

valuable upsell moments slipped away.
Pay Less, Stay More

Enjoy exclusive discounts between 15% and
20% off on your stay.



Limited Data for
Continuous
Improvement

Scattered messages and manual
processes meant there was little
visibility into what guests were asking
for most, how quickly they were getting
replies or what worked best. Spam or
irrelevant influencer requests added to
the noise. The team needed clear,
consolidated data to measure ROI,
improve workflows and make better
decisions.

I

Dashboard
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John Doe!

You’ve solved 80% of conversations this month!
Keep it up and improve your performance!
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Channels from where the user initiated the conversation.
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F. Messenger
@ Whatsapp
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@ WecChat
@ Telegram
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Instagram
Email

Booking

OPEN CONVERSATIONS

Start solving your open conversations now
and enhance your clients CSAT score.

w} John Smith
% A @® Messenger
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Sunlife
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view more -
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Activity

Sunlife
R Sunlife WebChat
Claire Smith

™ Clairesmith@email.com
Q, +1888-482-7768

+ Add new contact

© Last viewed

Sunlife.com

v E‘| Conversations (2)

v Q Requests (6)
Spa 30/07/2025
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Check-in time

Check-in time is at 2 pm. Early
check-in options are available at
an additional cost and are subject
to availability. You can request an
early check-in by emailing
guest.service@sugarbeachmauriti

BLOG DAY PASS GIFT VOUCHER sun llfé us.com. CONTACT US BOOK NOW

Explore options

#HComeAlive

% doyou havespa? =

— - ——

Sugar Beach i v _ —

Nestled among lush greenery on Flic- ' ' ) GLOW by Sunlife is our spa and
en-Flac’s sun-drenched beaches, Sugar o wellness journey, offering

Beachis a 5-star reso‘rt that exudes the tailored, holistic treatments with
Located at Palmar, Ambre is a four-star glamour of the twenties and the , an authentic Mauritian touch. Our
adults-only haven. It’s the ideal escape enchanting mystique of Mauritius. It's

for those seeking tranquillity on an oasis of luxury for those seeking a
Mauritius’ rugged east coast. With its high-end beachfront retreat.

serene ambiance, it offers a perfect

blend of relaxation and adventure.

spa is open daily from 9 amto 7
pm. Would you like to explore our
spa menu or book an
appointment?

Explore options

Building Guest
Trust in Al

Some guests were hesitant to rely on
an Al chatbot for answers, preferring to
speak to a human even for simple
queries. It was important for the new
solution to build trust by proving that
the Al Booking Assistant could respond
accurately and escalate to a real
person when needed.



Success Story: Sunlife

The rollout began with Ambre and Long
Beach, then expanded to Sugar Beach, La
Pirogue and the main Sunlife website.
HiJiffy’s onboarding and customer success
managers worked closely with Sunlife’s
team to fine-tune FAQs, map workflows
and set up campaigns that match each
resort’s tone and guest expectations.

Smooth integration with Namastay for the
booking engine and Oracle OPERA Cloud PMS for
guest data means the full tech stack works
together effectively. Automation and human
service now blend naturally, allowing teams to
keep the authentic Sunlife experience at the
heart of every interaction without the burden of
manual tracking.

ORACLE

HOSPITALITY

namastayo

Implementation



Your Sunlife Virtual Assistant 57 ocoo X

"]

Smart Automation for

All Localisations v

.
BLOG DAY PASS GIFT VOUCHER Sun ll’e CONTACT US BO

Repetitive Questions

HiJiffy’s Al Booking Assistant now handles
thousands of repetitive queries that
previously filled the reservations team’s
inbox. Working with the onboarding
manager, Sunlife’s team created detailed,
property-specific FAQs to ensure the Al
reflects each resort’s unique style and
offers. The Al understands natural phrasing
and provides answers around the clock. If a
guest’s request needs a human touch, it’s
automatically flagged and sent to the right
team member with full context. Guests
receive quick, clear answers and the team
can focus on meaningful conversations.

Hello! &2 I'm an Al-powered virtual
assistant here to answer your
questions. If | can't respond, our
staff will take over. Please ask one
short, clear question at a time for
the best assistance. @

How can | help you today?

bt

Write a reply...

Hotel guests enjoy free and
unlimited green fees at two

. stunning golf courses: Tamarina
*8  Golf Club and the world-famous

Ile aux Cerfs Golf Club . lle aux

| Cerfs is approximately a 90-

minute drive to the jetty, followed
by a 10-minute boat ride, and
includes free boat transfers, free
daily golf initiation, and lunch

"W options . Tamarina Golf Club is

about a 20-minute drive away .
You can purchase golf balls and
rent golf bags and clubs from the
Pro-Shop . For booking golf
rounds, you can email us . We
also have a specific golf offer
available . Would you like to know
more about the golf dress code or
how to book a tee time?

- - jk e
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For golf, the recommended attire

o includes tailored trousers or

shorts, polo shirts or collared

B shirts, and appropriate golf shoes

with soft spikes; socks are also
required, while beachwear,
denims, training shoes, and t-
shirts are not permitted . To book
a tee time, please email
guest.service@sugarbeachmauriti
us.com.

Please help us improve our
service.

How would you rate the support

you received?
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All Guest
Conversations In
One Place

ol |

Bl g B E - Converting More

WhatsApp, Instagram, Facebook
Messenger and the website chat now
feed into a single platform, so the
team doesn’t waste time switching
between accounts. The Al Booking

The Al Booking Assistant supports
guests during the booking process by
answering questions instantly at the
point of decision. If a guest is ready to
book, they’re seamlessly directed to

Your Sunlife Virtual Assistant 5; ooo X

All Localisations v

Luxury hotels in Mauritius

Sa, you're thinking about a holiday 1o Mauritius? Graat
1 to keep making great decisions, dive

Assistant resolves common questions et hera s soaweryour Sunlife’s Namastay Booking Engine,

. questiqns. If | can't respond, our . . . . .
while team members handle more Chort, cloar queston ot & tme for - which finalises the reservation quickly
complex requests in one place, e bestesonce i and keeps them on Sunlife’s website.
keeping communication smooth and How can | help you today? This reduces OTA leakage and helps
consistent. - maintain stronger guest relationships.

Sugar Beach

Nestled among lush greenery on Flic-
en-Flac’s sun-drenched beaches, Sugar
Beach is a 5-star resort that exudes the
glamour of the twenties and the

. é enchanting mystique of Mauritius. It’s Ambre
Write a reply... an oasis of luxury for those seeking a
high-end beachfront retreat. Located at Palmar, Ambre is a four-star

adults-only haven. It’s the ideal escape
for those seeking tranquillity on
Mauritius’ rugged east coast. With its
serene ambiance, it offers a perfect
blend of relaxation and adventure.

@® Automated conversation | </> by Hiiffy



:  Premium
Account Plan

R < 31
: %\ Messages Sent Extra Messages

<l © Included in the plan i < 897€
Additional charges to your current billing plan

e © 4 campaign messages per reservation @
Included in the plan 3
B ,~  Additional to plan
Want more campaign messages without additional costs? ”,7

Ask for more campaign messages to your plan! View all detailed sent messages

View detailed messages with costs

Automatic Proactive

NSRRI LR, T 4 O SNSE oes N it eos Sl |

All messages sent @ Extra messages sent

Y Messaging traffic in past 30 days

Handover to Boost
Upsells

Requests for spa treatments, special
dinners or activities are now routed
straight to the right hotel teams with
real-time notifications. There’s no
more risk of requests sitting
unnoticed in an inbox. This faster
handover means guests get quick
confirmations and are more likely to
say yes to added services and
upgrades.

30k

Sunlife

online

Welcome to Sugar Beach!

We're delighted to have you with
us. To make the most of your stay,
check out these experiences:
“E.Experiences & activities from
water sports to land adventures

7 Blissful spa treatments
fllBoutique shopping for unique
finds

If you need anything, just reply to
this message on WhatsApp. Our
virtual assistant can help with
FAQs, and our team is always
available for direct support.

Wishing you an amazing stay! # &

Warm regards,
Your Sugar Beach Family

Experiences
Pamper Yourself

Our boutique

P ©

ll'l ? L

©

BN | just two days, you'll be stepping
into your paradise at Sugar Beach.
To make your arrival smoother,
consider downloading and
completing your Pre-check-in on
our mobile app. It's a quick way to
kickstart your stay.

And if you need anything before or

during your stay, feel free to
message us here on this WhatsApp
chat. Our virtual assistant is ready
to answer common queries, and our
team is available for further
assistance.

We're looking forward to making
your stay wonderful! ©=

See you soon,

The Sugar Beach Team

Download the app

Q Spa Request

Created: 1 hour ago

Room Number: 45

Campaigns AcCross
the Guest Journey

Sunlife’s team uses HiJiffy’s
Campaigns Manager to design
WhatsApp campaigns that reach
guests before arrival and during their
stay. In-stay messages highlight spa
offers, boutique promotions and
unique activities that guests may not
discover on their own. The integration
with Oracle OPERA Cloud PMS
ensures messages are timely and
relevant, based on up-to-date guest
data. The Campaigns Manager gives
Sunlife flexibility to adjust messages
to match seasonal offers or occupancy
needs, and high open rates prove

Guest name: Jenny Smith

guests appreciate the direct, helpful
communication.

e Jenny Smith
O What
atsapp aa

Sunlife

Label: Can i book a spa treatment?

‘ ™ Share by email

v Mark as closed







Check-in time

Check-in time is at 2 pm. Early

[ [ ] [ [

S I g n I f I C a n t T I m e check-in options are available at
an additional cost and are subject
to availability. You can request an
early check-in by emailing

Saved for Real Guest

us.com.

Connection eotore optons

Your Sunlife Virtual Assistant sg ooo X

All Localisations v

Over twelve months, HiJiffy’s Al Booking
Assistant handled 39,815 guest
conversations, with 80% resolved

automatically in conversation with at A I B 9]0 kl N g ASS | Sta N t Hellol % ' an Al-powered virtual

assistant here to answer your

least one interaction. This has eased the questions. If | can't respond, our
h . staff will take over. Please ask one

pressure on the reservations team by Check-In a short, clear question at a time for

o og e . the best assistance. &
cutting repetitive work and freeing up
time for genuine guest interactions, Check-in time ﬁ
] Book 3 room ﬂ How can | help you today?

upselling and thoughtful problem- o .

solving. Guests benefit from quicker Breakfast @

answers while staff have more room to 3 9 81 5

focus on creating memorable stays.

Furthermore, they could focus more on Restaurants Conversatlons managed

solving booking doubts and requests through the platform. Write a reply..

from guests who wanted a more ® Automated conversation | <> by Hilffy

personalised stay.



Success Story: Sunlife

No Missed Messages,
Any Channel, Any Time

All guest messages — whether from
WhatsApp, Instagram, Facebook
Messenger or the website — now land
in one shared workspace. The team no
longer needs to check multiple inboxes
or chase repeated questions. WhatsApp
campaigns alone have delivered over
10,824 messages with an impressive
85% read rate, far above typical email
open rates of less than 30% (since
October 2024). This shows guests value
clear, direct updates where they are
most likely to see them, keeping
communication smooth and reliable
through a solid integration with Oracle
OPERA Cloud PMS.

7

" : . “
- Canido a late check-out? \“)l?

- Canibook a ex’ﬂ?l ‘

10,824

WhatsApp campaigns ORACLE

alone have delivered over HOSPITALITY




Direct Revenue
Protected with
Fewer OTA Losses

The Al Booking Assistant answers guests 1 7 ? HiJiffy also contributed to 46.9%, ADR increased by 2.6% k-
immediately when they need reassurance,

reducing abandoned bookings. This has
helped secure 177 direct bookings, adding
nearly €494,000 in direct revenue that could

have gone to OTAs. Hidiffy complemented
Sunlife’s revenue strategy and broader tech € ‘ I 9 ‘ I O O O
stack, helping deliver remarkable year-on- ,

year growth. In the analysed period, room
nights rose by 46.9%, ADR increased by 2.6%,
and revenues for both rooms and packages
grew by over 50% compared to the previous
year. This not only improves margins but
keeps the guest relationship in-house,
opening the door for better follow-up and
future loyalty.

1st July 2024 to 30th June 2025 K

€494K
€493K

€492K




Faster Handover
Creates More Upsell

Open On hold sed Spam All Q. Searchconve Q e

»
&
Conversations ® Start new i Claire Smith 1 High priority
>

Activity

[ J [ J
O Agent: Unassigned v .%Eé v R v Mark as closed v 8
pportunities wre s we e
. Claire Smith
? ® Whatsapp 9:00 AM
Sunlife
Sunlife
° e e.e @ > carmen Rodrigues  s00av @ ‘
Requests for special activities and upgrades L Jpgiee o suni
Hello, I'll be staying at Sunlife Hotel from September Claire Smith
e M M 10-13. I would love to book a spa treatment for a
n OW re aC h h Ote l te a m S r I gh t away, aVO I d I n g Junior Doe 1dy @ Swedish massage on September 11 in the morning. ™ cClairesmith2@email.com
9 ® Whatsapp Also, if possible, please provide a quiet room on a Q. +1888-482-7768
Sunlife o higher floor with extra pillows. Thank you!

delays and missed chances. Guests get faster
confirmations and are more likely to accept
recommendations for extras. This clearer
handover supports increased upsell revenue

+ Add new contact

© Last viewed

. Robert Redford
E ® Whatsapp Lday Dear Mr. ChEI’\y
Sunlife
Thank you for choosing Sunlife for your upcoming
Sam Smith stay. We are delighted to confirm your Swedish https://Sunlife.com/
@ ® Whatsapp 1day massage appointment on September 11 in the
Sunlife morning.
v la Conversations (2)
We have also noted your preference for a quiet room

o £ > John Doe 2 days on a higher floor with extra pillows, and our team will
a n d a S m O Oth e r Ove ra ll eX p e rl e n Ce o ‘é\m‘a“t;app Q1 ensure everything is prepared for your comfort. N Q Requests (6)

We look forward to welcoming you and making your
stay relaxing and memorable. If you have any
additional requests, please don'’t hesitate to let us

know. v (] Reservations (s) + Add new
Warm regards o 213 30/07/2021
193 30/07/2021

Add new

Type your message here.. R % > ¥ 0 Tags +

*Example of a special activities



Pre-arrival
Registration
Rates Up

Proactive WhatsApp campaigns
encourage guests to complete the
pre-arrival registration before arrival,
cutting queues and starting the stay
on a positive note. In-stay messages
draw attention to exclusive offers, spa
treatments or boutique items guests
may otherwise overlook. WhatsApp’s
higher open rates mean promotions
are actually seen and acted upon,
unlike email campaigns that can go
unopened. Sugar Beach sends guests
WhatsApp messages that encourage
this type of registration and has seen
a significant volume in comparison to
those properties that don’t yet.

' 3
o

=]
=

Claire Smith
® WebChat
Sunlife

€ > carmen Rodrigues
© Instagram
Sunlife

Junior/Doe

A

QJ’ > Dashboard

@ Date range: last 30 days

@ Welcome back

John Doe!

9:00 AM

Qv

8:00AM @

a1

Q0 You’ve solved 80% of conversations this month!
Keep it up and improve your performance!

BLOG DAY PASS GIFT VOUCHER

SUGAI

AVERAGE TIME FOR FIRST REPLY

® 11:45 h +10:20 hours than you

SEACH

A glamourous sanctuary with a vibrant energy and sunset views

ir team avg.

D
OVERVIEW
@ © SR
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100
@ Webchat
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75
@ Whatsapp

50

25
0
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3599

ACTIVE USERS

7 Nov

Five luxury Sun/ife resorts

OPEN CONVERSATIONS

Start solving your open conversations now
and enhance your clients CSAT score.

m< John Smith
% 'ﬁ © Messen, ger
- Sunlife

Steve Doe

% Ry Webchat
-«

Sunlife

&% Joanna Silva
{@, ® Whatsapp
o d

o Sunlife

view more —>

FAQS INSIGHTS

Q Search conversations ... O 3 v

=

1day @
2days @

lweek @

Learn how you can improve your FAQ topics with valuable

insights and feedback from users.
@ QUESTIONS ASKED THIS WEEK
; UNANSWERED OR NEGATIVELY SCORED

@ TOPICS TO IMPROVE ON

view more -

BOOK NOW & v

CONTACT US
9:41
&2 Sunlife &
online

Welcome to Sugar Beach!

We're delighted to have you with
us. To make the most of your stay,
check out these experiences:

‘S Experiences & activities from
water sports to land adventures

% Blissful spa treatments

fil Boutique shopping for unique
finds

If you need anything, just reply to
this message on WhatsApp. Our
virtual assistant can help with
FAQs, and our team is always
available for direct support.

Wishing you an amazing stay! # ©&

Warm regards,
Your Sugar Beach Family

Experiences
Pamper Yourself

Our boutique

P ©

™

ll'l ? -

g

Check-In
Campaign Message Sent ©

Check-in
88 Arrival

EYSMTWTFS
(® 08:00; 09:00; 10:00
Period: Always

© Checked-in
=] 3 days before

Approved



Better Data,
Better Decisions

Every conversation, campaign and
handover is now tracked in one place. The
team can see trends, measure response
times and refine FAQs or offers based on
what works best. This clear data view
helps Sunlife improve the digital guest
journey and prove ROI while still
protecting the personal service that
makes the brand special.

Week v Automated Conversations

. @ Requests To Chat With Staff

75

EN
BLOG DAY PASS GIFT VOUCHER CONTAET US BOOK NOW -

0
31 Oct

5 Nov 7 Nov

1 Nov

There's something for everyone at Sun/ffe.

Sugar Beach DISCOVER MORE
Long Beach DISCOVER MORE
La Pirogue DISCOVER MORE

Ambre DISCOVER MORE

View All Experiences >

T,

Webchat

@® F. Messenger

@ Whatsapp
@ Booking Messages

3599 @ WeChat

ACTIVE USERS . Telegram

@ Line

Instagram

Email



Testimonials

“We chose HiJiffy over other suppliers for their hospitality expertise,
seamless integration, and smart, human-Llike Al. Their chatbot handles
multilingual queries 24/7, easing staff workload and boosting direct bookings.
Setup was smooth, support is outstanding, and their innovation keeps us
ahead. It’s a powerful tool that truly enhances guest experience and
operational efficiency—I highly recommend it.”

Jason Noordine — Head of Digital Marketing, Sunlife Mauritius




“Hidiffy’s chatbot delivers reliable performance, meeting expectations for Al-driven
chatbots and guest messaging. The platform is not only effective but also well-suited
for collaboration, especially when managing live chat with the team. What truly sets
HiJiffy apart is the outstanding support team, always responsive, reactive in resolving
issues and genuinely open to feedback and suggestions for continuous
improvement.”

Vincent Lecordier — Digital Marketing Executive, Sunlife Mauritius

"Working with Sunlife has been such a rewarding experience. Vincent and Jason had a clear vision
from day one: use technology to make things faster and easier for guests, without ever losing that
special warmth Sunlife is known for. They were hands-on throughout, making sure each resort’s
personality came through in the Al assistant and that every campaign felt personal and relevant.
It’s been great to see how this has transformed daily operations - freeing the team from repetitive
tasks, keeping all guest conversations in one place, and giving them more time to focus on
creating the kind of stays guests remember."

Joana Rodrigues — Customer Success Team Lead, HiJiffy QJ




Integrations with Technology Partners

ORACLE

HOSPITALITY

Oracle OPERA Cloud PMS

Oracle Hospitality brings more than 45 years of experience in providing
technology solutions to independent hoteliers, global and regional chains,
gaming, and cruise lines. Our hardware, software, and services enable
customers to act on rich data insights that deliver personalized guest
experiences, maximize profitability, and encourage loyalty.

Cloud-based, mobile-enabled, with open APIls, Oracle’s OPERA Cloud
property management and distribution, Simphony point-of-sale, reporting
and analytics, and Nor1 upsell solutions accelerate innovation, increase
revenue, lower IT cost, and maximize operating efficiency. To learn more,
please visit www.oracle.com/Hospitality.

namastaye

Namastay Booking Engine

Namastay simplifies online bookings and payments for hotels and guests.
Their product increases direct revenue, supports modern payment methods
such as digital wallets and buy now, pay later options and delivers a
seamless end-to-end guest experience directly on hotels’ websites.
Namastay is trusted by hundreds of hotels worldwide, from independent
boutique properties to renowned luxury establishments and international

hotel groups, making it a preferred partner for forward-thinking hospitality
brands.


http://www.oracle.com/Hospitality
https://namastay.io/

Guest communications
managed in one place.
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Booking

Booking

> Answering FAQs
> Chat-based booking
> Webchat pop-up campaigns

> Lead generation (RFP)

Integrations
~ Booking Engine
- Digital Marketing

~> CRM

Channels @@ \,J u Q @ Q B. Ky

O

¢ B3 Hotelcentral &

==/ Business Chat

QO

O U
HOTELS .

Hotel Central

Hotel Resort

Hi! I am a virtual
assistance and |
can help you book
your upcoming
stay

% Whatsapp

@ * Book a room
¥ Book aroom

Destination
Portugal
United States

The Netherlands

O & ¢ A

GO Hotel Central Find&Book Best Deals Events Cont:

HOTELS

W 754 A4592€ < December 2024 >

Booking details
2 nights at Hotel Central

59 29/12/2024 - 31/12/2024
Q 2 adults

SR 1 children

< Change details )

Hi! Can | do late chec

Yes, the hotel offers the option for
a late check-out for an additional
fee of 20 EUR per hour, upto a
maximum of 3 hours, subject to
availability. Please contact the
hotel in advance to arrange for a
late check-out.

When you join our loyalty
programme you get one

. free head massage

South Afric treatment on every stay at
our Kinoji Spa &

Destination

Spain

Italy

o & I&I

Write a reply. &

® Automated conversation | f» by Hijiffy

% Hotel Central 2% ooo X



Arrival

Arrival

> Welcome message
~> Digital check-in

~> Loyalty programme promotion

Integrations

PMS Upselling
Check-in Maintenance
CRM Check-out
Hotel App Reviews

Channels B, 7 @ 8 \,J

9:41 -ll' ? L

{12 B9 Hotelcentral &

online

Hi James Smith,
Your escapade is getting closer!

As we eagerly anticipate your stay
with us, we want to share a few
hidden gems so that you can
experience the charm of our city.

We've prepared an article with our
top local recommendations and
travel tips you might need:

&3 https://hotelcentral/tips

See you soon!
Hotel Central team

Thanks!

9:41 ll'l ? -

{12 £ Hotelcentral &

uuuuuu online

Hi, James Smith!

To speed up your arrival we are
inviting our guests to fill the
express check-in form.

In case you have not filled yours,
please go to: hotelcentral.com/

checkin

Thank you!
Hotel Central team

Looking forward!

+ P ©

)

9:41 -lll ? -

{12 5 Hotelcentral &

nnnn online

Hey there! In just a few hours, we will
be welcoming you to our hotel, and
we can't wait!

Remember, your check-in time is at
12:00PM. TJ Please let us know if you
need anything before or during your
stay.

If you are part of the Hotel Central
Club, you can fill in the pre check-in
form for a speedy experience straight
to your room. Just click the link below
and follow the instructions.
https://www.hotelcentral.com/pre-
check-in

Hotel Central Team

Check Room Upgrades
Book a spa treatment

Call the reception

=+ P ©



In-stay

9:41 lll' ? L

< 12 B3 Hotel central

online

Good Morning, James Smith!=:

Kickstart your day in the cosiest way
n — S a 9:41 _ey possible with our exclusive Breakfast
in Bed offer! 9:41 all T @

< 12 B Hotel central

online

< 12 B3 Hotel central

online

For just €19/person/day, enjoy a
delicious breakfast spread, all

- I n = h O U S e aSS i Sta n C e brought directly to your room.

s @ Freshly Baked Pastries
> Upsell and cross-sell campaigns = Promium Coffes
:3\ Made-to-Order Eggs
Fresh Fruits

- Satisfaction surveys  Local Cheeses

Hello! Could you clean my room To treat yourself to this delightful
today, please? experience, simply click here to book
it -

Hi, James Smith,

Your stay with us might have come to
an end, but we're not saying goodbye
just yet!

- and we'll arrange

Could you tell me your room number, :
everything for you.

please?

. Your feedback is our North Star,
leading us to create more appealing

See you at your doorstep with experiences. ..

breakfast bliss! @ || .
324 Can you, please, quickly reply to our

feedback survey?

Integrations What is your name?

, + C ©® 34
. SIS S Let's make Hotel Central even better,

PMS Upselling together!

May | inquire as to what time would
Check-in Maintenance be most convenient for us to service Thank you!

your room?
CRM Check-out

Between 11 am and 3 pm, please. S el

Hotel App Reviews

+ C ©® 9

+ C © 34

Channels B, 7 @ 8 \,J



Departure

9:41 lll' ? L]

{12 B3 Hotel central 2

online

Departure

ssssss online

We truly appreciate you choosing to

> Check-out campaigns stay with us!

For us to maintain this high standard,
we depend on reviews you, our
treasured guests, leave us.

> @Guest reviews campaigns

If you are a loyalty programme Thank you, James Smith!

member, send us a screenshot of

your review, and you'll automatically From all of us at Hotel Central, a
receive a 20% restaurant discount on heartfelt thank you for choosing us.

your next stay! /A ©

It was an absolute pleasure hosting
you, and we can't wait to welcome

Give us a review

. i you back to our haven.
Integrations Book for next time
Loyalty Club sign-up We'd be grateful if you could share

: your experience on TripAdvisor:

PMS U pselll ﬂg . _ https://bitly/review

. . Give us a review
Check-in Maintenance _ _ _
Until we meet again, au revoir!

-~ Hotel tral

CRM Check-out i o ® & otel Centra

Hotel App Reviews

Of course, Thank you!

0
Channels B, 7 @ B \,J T L © <



Post-Stay

9:41 llll ? -

{12 £9 Hotel central 9

online

Post-stay

12 £9 Hotel central 9

uuuuuu online

> Loyalty programme updates

. . Thank you for staying with us!
> Promotional campaigns
We hope you had a wonderful stay. To
make your next visit even more
special, we invite you to join our
exclusive Loyalty Programme! &

Enjoy exclusive discounts, special

perks, and priority bookings—all for

free! We hope you had a wonderful time at
Hotel Central.

Sign up in just a few seconds:

www.hotelcentral.com/loyaltyprogram If you decide to visit us again, we
. N 0 ;
Integratlons . have an. additional 5% discount
We can't wait to welcome you back! for you in any of our
QL accommodations. Use the code
PMS Upselling HOTELCENTRAL and book your
getaway through our websites.~~
CheCk_in Maintenance Of course, Thank you!
We'd love to see you here again.
CRM Check-out Would you like to tell us how was your
) 0 experience?
Hotel App Reviews T L © 9

Thank you so much! &

©

Channels B. 7 @ % ¢ + @ ©



Success
Story

. Book a demo
CO n n e Ct W I t h u S +351 21123 0217 info@hijiffy.com -


mailto:info@hijiffy.com
https://www.hijiffy.com/book-a-demo

