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Success Story: AutoCamp

This case study explores
how AutoCamp, a leading
US-based outdoor
hospitality brand,
partnered with HiJiffy to
enhance guest
communication and
booking processes. Faced
with high call volumes and
the need for greater
efficiency, AutoCamp
turned to HiJdiffy’s Al
Booking Assistant.

AUTOCAMP

By automating routine inquiries and
streamlining the booking system,
AutoCamp freed its reservations
team to focus on higher-value
tasks and direct bookings. This
collaboration also unlocked new
revenue opportunities through
enhanced upselling and cross-
selling, leading to cost savings,
increased direct bookings, and
improved customer satisfaction.

The study highlights the
transformative impact of Al
technology in driving operational
excellence and guest satisfaction,
positioning AutoCamp as a leader in
luxury outdoor accommodations.

A leading
US-based
outaoor

nospitalit
pbrand



The Client:
AutoCamp

AutoCamp is a US-based
hospitality brand known for
redefining outdoor
experiences with its unique
accommodations. Best known
for transforming Airstream
trailers into luxurious guest
suites, AutoCamp also offers
modern canvas tents and
cabins, providing diverse
options that blend comfort
with nature.
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AUTOCAMP

Each accommodation is designed to
deliver a hotel-like experience,
featuring amenities like spacious
bathrooms, bedrooms, and
kitchenettes, all set in stunning
natural locations. Central to each
AutoCamp location is a clubhouse,
serving as a vibrant communal hub
with check-in services, a pool,
fireplaces, and dining options. To
further enrich the guest experience,
AutoCamp partners with local
outfitters to offer activities like
hiking, mountain biking, and fly-
fishing, ensuring guests enjoy both
comfort and adventure.
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Since its inception In
2015, AutoCamp has
expanded to over 10
locations across the US,
including iconic
destinations like
Yosemite and Zion
National Park. With a
focus on high-quality
design, AutoCamp
offers a distinctive,
upscale alternative to
traditional camping.
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AutoCamp encountered several operational
challenges that prompted the need for a robust
guest communication platform like HiJiffy.

These challenges included:

Nature of Calls

A significant number of
inquiries were from potential
guests seeking basic
information, such as what
AutoCamp is, whether guests
can bring their own trailers,
and other general questions.

-

High Call Volume

Impact

This led to inefficiencies, as
many of these calls did not
convert into direct
bookings, consuming
valuable time and
resources without
generating revenue.

The Challenges

Expense of Call Centre

Operating a call centre was
costly, particularly since phone
bookings were the most
expensive channel due to the
need for human agents.

Cost of Operations

Resource Allocation

The high volume of non-revenue-
generating calls distracted
agents from focusing on securing
direct bookings, negatively
impacting overall productivity
and profitability.
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Need for Automation

Desire for Efficient Solutions

AutoCamp required an automated solution to handle
basic inquiries, allowing staff to focus on higher-value
interactions and securing direct bookings. This solution
also needed to reflect the brand’s voice and provide a
personalised experience, rather than a generic
automated response.

The Challenges

Third-Party Experiences

Most upselling opportunities,
such as events and experiences,
were managed by third-party
vendors, which were not
integrated with AutoCamp's
systems.

m Limited Upselling Opportunities

Revenue Generation

The lack of an effective upselling
strategy through the chatbot or
automated systems limited the
potential for additional revenue
streams and opportunities to
enhance direct bookings.
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Recognising these challenges,
AutoCamp sought a solution
that could not only streamline
operations but also enhance
guest interactions and drive

direct bookings. This led to
the implementation of
HiJiffy’s Al Booking Assistant,
a tailored solution designed to
address these specific needs.
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To overcome the identified

challenges, AutoCamp

partnered with HiJiffy to

implement its Al Booking "‘

Assistant, a conversational Al

solution crafted to optimise

hospitality operations while o

maintaining AutoCamp’

unique brand voice. This

strategic move addressed the

following key objectives: s e
®

Write a reply...

How can | help you today?

in my Suite
ic

Automated conversation | </> by HiJiffy

The Solutions
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Handling Basic
Questions

Hidiffy’s Al was equipped to
address common inquiries
such as what AutoCamep is,
whether guests can bring their
own trailers, and other basic
information. By automating
responses to these frequently
asked questions, AutoCamp
was able to reduce the volume
of calls that required human
intervention while ensuring the
communication reflected the
brand’s friendly and inviting
nature.

AutoCamp Trail Guide

All Hotels v

;C ooo X

See below for a full list of
everything that's included in each
of our suite types. The only
difference between the Vista,
Premium and Classic is their
location. Classic Suites are more
centrally located. Premium offers
a more private location. Vista
Suites offer the most privacy in
addition to the best views.

About Your Stay

C What's in My Suite )
( What to Expect )
‘ ( AutoCamp Experiences )

7 »

® Automate d conversation | </> by HiJiffy

Write a reply...

Please select a property:

@ Booking

Q Freeing Up Call Centre

Resources

With basic inquiries efficiently
managed by the Al, the call
centre staff could focus on more
complex and serious inquiries,
such as direct bookings and
detailed guest requests. This not
only improved the efficiency of
the call centre but also allowed
AutoCamp to maintain a
consistent and personalised
brand voice across all guest
interactions.

Russian River

) C

Cape Cod

) C

Yosemite

Select Property Select Property )

C Select Property

Automated Guest
Support for Common
Inquiries
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Lowering Labour
Costs

By reducing the need for human
agents to answer repetitive,
low-value questions, AutoCamp
significantly cut down on the
operational costs associated
with running a call centre. The
Al’s ability to handle routine
inquiries in a personalised,
brand-consistent manner
allowed for a more efficient
allocation of resources, directly
contributing to cost savings.

@

Other services and amenities

Clubhouse is open 24/7.
General Store is open.
Front Desk is open, please feel
free to text us with any questions
or requests at (209) 742-2624.
° ° e Complimentary Clubhouse Coffee
O pt I m I S I n g Staff Hours: 7-10 am // Locally roasted

coffee and tea // Locally made

granola // Assorted dairy and
Effo rts non-dairy milk options.
Hot food items available for
AutoCamp Trail Guide 82 o000 X purchase at The Kitchen, open

from 7 am-10 pm daily
All Hotels v ‘ Pool is open seasonally.

The Al Booking Assistant enabled
the AutoCamp team to redirect
their efforts from answering
routine inquiries to more strategic
tasks, such as upselling stays,

enhancing the overall guest
experienceS and fOCUSing on Our cancellation policy depends

on the rate you booked.

converting inquiries into direct

To cancel your reservation, please
call (855)-942-0792 or

bOOkingS. The perSOnalisation Of . email reservations@autocamp.c
the chatbot ensured that even h

Did this answer your question? [D ED

automated interactions felt warm

and aligned with AutoCamp’s e 7 »

® Automated conversation | </> by Hiiffy

ethos of creating memorable, -
IEINEN
nature-driven experiences.

Complimentary coffee, tea, locally
made pastries, and locally made
granola are available in the
Clubhouse from 7am-10am. Our
fully-stocked shop has lots of
delicious options available

@ Booking

Cost Reduction @ i
through Booking
Operational Efficiency
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Enhanced Direct
Booking Experience

Seamless Booking Integration:
HiJiffy’s Al was integrated into
AutoCamp’s booking engine,
guiding guests smoothly through
the booking process. This
seamless experience helped to
increase the rate of direct
bookings, ensuring that potential
customers could easily
transition from inquiry to
reservation, all while feeling
personally attended to by a
brand that values customer
experience.

AutoCamp Trail Guide

E;’ 000
All Hotels

Booking Form

Please insert the following data:

Check-in

25-12-2024

Adults (age +13)

2

B

Check-out

29-12-2024

Children (age 0-12)

B

By addressing these key
areas with a focus on
maintaining the brand’s
identity, HiJiffy’s solutions
resolved AutoCamp's
operational challenges and
enhanced the guest
experience, ensuring every
interaction felt personal
and aligned with
AutoCamp’s values.
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The Results
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The introduction of HiJdiffy’s Al
Booking Assistant at AutoCamp not
only streamlined operations but also
ensured that the brand’s unique
voice and ethos were preserved
across all guest interactions. By
automating routine inquiries while
reflecting the friendly, inviting nature
of AutoCamp, the reservations team
was able to focus on what truly
matters—providing exceptional
service and driving direct bookings.
The impact of these changes was
both substantial and far-reaching:
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Automated Guest Support
for Common Inquiries

153,096+

Conversations Handled

Automatically

The Al system efficiently managed these
inquiries, reducing the need for high call
volumes while maintaining AutoCamp’s
brand voice. This freed up significant
time for the call centre staff and allowed
them to focus on more complex guest
needs and direct bookings.

8% T

Automation Rate

With almost all routine inquiries
managed by the Al, AutoCamp
experienced a seamless and efficient
guest interaction process, dramatically
reducing the workload on human agents
while ensuring that every interaction felt
personal and in line with the brand’s
ethos.
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612,384..

(10,206 Hours) Saved in
Call Centre Calls

The Al’s ability to handle basic questions ®
resulted in substantial time savings, allowing

the reservations team to concentrate on @
securing bookings rather than addressing

repetitive inquiries. The personalised nature of

e e e Cost Reduction through
Booking Operational Efficiency
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Internal Savings of

10-15%

in Booking Operational Costs

New Upselling
and Cross-Selling
Opportunities

These efficiencies translated to approximately
$1 million in cost savings, significantly
reducing the expenses related to running a call
centre and enhancing overall profitability.

With more time available, the reservations
team could also focus on upselling and
cross-selling opportunities, offering tailored
recommendations that boosted additional
revenue streams within the existing
structures.
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$1.63... 1

Generated in Direct
Bookings with the
Chatbot’s help

The Al’'s seamless integration with AutoCamp’s
booking engine led to a smoother, more efficient
booking process, resulting in a significant
increase in direct bookings and a direct impact
on revenue. The personalised and brand-
consistent experience ensured that guests felt
valued throughout the booking journey.

e
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Testimonials

"HiJiffy has been a great partner of ours as we scale our Outdoor Hospitality Brand across the country.
Not only does the platform provide best-in-class automation, allowing our Guest Service team to spend
more time on the phone with our guests, it has also proven to be an invaluable revenue-generating
channel. Our team's interaction with the platform could not be easier, as they are able to efficiently and
effectively update info to ensure our guests are getting the best advice and information.

The ease of use also extends into the data that we use to better understand the performance of the
platform and its impact on our organisation. Reports and dashboards are easily accessed and digested
by our team, allowing us to make tweaks to our processes to best serve our guests, employees, and
investors."

Vinny Cuneo — Vice President of Revenue Strategy at AutoCamp Hospitality Group




"Since implementing HiJiffy, our customer support has reached new heights. The platform’s advanced
capabilities have improved our response times and accuracy, allowing us to handle inquiries with
unprecedented efficiency. The ability to make real-time adjustments to settings and content ensures
we consistently provide the most accurate information to our guests. Hidiffy’s intuitive and reliable
solution has seamlessly integrated into our operations, becoming an indispensable tool for our team.
We are thrilled with the profound impact it has had on our organisation.”

Michelle Waldron — Director of Reservations at AutoCamp Hospitality Group

Working with AutoCamp has been an exciting opportunity for HiJiffy to showcase the flexibility of our Al
communication solutions. While we typically work with traditional hotels, our partnership with AutoCamp
demonstrates our ability to tailor our technology to meet the unique needs of their upscale, outdoor-
focused guest experiences. From streamlining booking inquiries to personalizing responses, our solution
has been adapted to reflect AutoCamp’s brand and the expectations of their adventurous guests.

This collaboration also marks an important milestone as HiJiffy continues to expand into the U.S.
market. AutoCamp’s iconic locations required a solution that not only improved operational efficiency but
also enhanced the guest journey, and we are proud to have delivered a seamless, customized
communication platform that supports their growth and innovation.

N; Hildi
Joana Rodrigues — Senior Customer Success Manager at HiJiffy e \UJ HlJlffv
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® Start new

Guest communications
managed in one place.
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Dashboard

Date range: last 30 days

Welcome back
John Doe!

You’ve solved 80% of conversations this month!

Keep it up and improve your performance!

OVERVIEW
80% 240
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from previous 30 days from previous 30 days
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Booking

Booking

> Answering FAQs
> Chat-based booking
> Webchat pop-up campaigns

> Lead generation (RFP)

Integrations
~ Booking Engine
- Digital Marketing

» CRM

Channels @

0

®
GO Hotel Central Find&Book
9:41 ol T @
< Hotel central &

Business Chat

O’ Hotel Central
Hotel Resort

Hi! | am a virtual
assistance and | can
help you book your
upcoming stay

%: Select property

@ “ Book a room
—
g
Book a room

Destination Destination
Portugal Spain
United States South Africa
The Netherlands Italy
0@ ¢ ©

Best Deals

w754 A4592€ < December 2024 >

Booking details
2 nights at Hotel Central

B9 29/12/2024 - 31/12/2024

Events Cont:

Q 2 adults

SR 1 children

( Change details

)

When you join our loyalty
programme you get one

free head massage

treatment on every stay at

our Kinoji Spa

=

00O



Arrival

Arrival

> Welcome message
~> Digital check-in

~> Loyalty programme promotion

Integrations

PMS Upselling
Check-in Maintenance
CRM Check-out
Hotel App Reviews

Channels

= & §

9:41 -ll' ? L

{12 B9 Hotelcentral &

online

Hi James Smith,
Your escapade is getting closer!

As we eagerly anticipate your stay
with us, we want to share a few
hidden gems so that you can
experience the charm of our city.

We've prepared an article with our
top local recommendations and
travel tips you might need:

https://hotelcentral/tips

See you soon!
Hotel Central team

Thanks!

9:41 ll'l ? -

{12 B3 Hotelcentral &

uuuuuu online

Hi, James Smith!

To speed up your arrival we are
inviting our guests to fill the
express check-in form.

In case you have not filled yours,
please go to: hotelcentral.com/

checkin

Thank you!
Hotel Central team

Looking forward!

+ P ©

)

9:41 llll ? -l

{12 5 Hotelcentral &

ssssss online

Hey there! In just a few hours, we will
be welcoming you to our hotel, and
we can't wait!

Remember, your check-in time is at
12:00PM. Please let us know if you
need anything before or during your
stay.

If you are part of the Hotel Central
Club, you can fill in the pre check-in
form for a speedy experience straight
to your room. Just click the link below
and follow the instructions.
https://www.hotelcentral.com/pre-
check-in

Hotel Central Team

I Check Room Upgrades
® Book a spa treatment

Q. Call the reception

=+ P ©



In-stay

In-stay

> |n-house assistance

> Upsell and cross-sell campaigns

-> Satisfaction surveys

Integrations

PMS
Check-in
CRM
Hotel App

Channels

Upselling
Maintenance
Check-out

Reviews

= & §

9:41 llll ? -

{12 B3 Hotel central &

online

Hello! Could you clean my room
today, please?

Could you tell me your room number,
please?

324

What is your name?

James Smith

May | inquire as to what time would
be most convenient for us to service
your room?

Between 11 am and 3 pm, please.

+ @ ©

9:41 lll' ? -

12 £9 Hotel central 9

online

Good Morning, James Smith!

Kickstart your day in the cosiest way
possible with our exclusive Breakfast
in Bed offer!

For just €19/person/day, enjoy a
delicious breakfast spread, all
brought directly to your room.

Freshly Baked Pastries
Premium Coffee
Made-to-Order Eggs
Fresh Fruits

Local Cheeses

To treat yourself to this delightful
experience, simply click here to book
it - https://hotelcentral/special-
breakfast - and we'll arrange
everything for you.

See you at your doorstep with
breakfast bliss!

+ G © ¢

9:41 ll" ? -

{12 B3 Hotel central &

online

Hi, James Smith,

Your stay with us might have come to
an end, but we're not saying goodbye
just yet!

Your feedback is our North Star,
leading us to create more appealing
experiences.

Can you, please, quickly reply to our
feedback survey?

https://hotelcentral/feedback.

Let's make Hotel Central even better,
together!

Thank you!

Sure do!

+ C © 34



Departure

9:41 llll ? -

{12 £9 Hotel central 9

ssssss online

9:41 l"l ? L]

Departure

> Check-out campaigns

We truly appreciate you choosing to
. . stay with us!
> GQuest reviews campalgns
For us to maintain this high standard,
we depend on reviews you, our
treasured guests, leave us.

If you are a loyalty programme Thank you, James Smith!

member, send us a screenshot of

your review, and you'll automatically From all of us at Hotel Central, a
receive a 20% restaurant discount on heartfelt thank you for choosing us.

your next stay!

It was an absolute pleasure hosting
you, and we can't wait to welcome

Give us a review

| ntegratio ns Book for next time you back to our haven.
Loyalty Club sign-up We'd be grateful if you could share
PMS U pse lll ng your experience on TripAdvisor:
Give Us a review https://bitly/review
Check-in Maintenance . . .
Until we meet again, au revoir!
CRM Check-out -+ Q0 © \Q} Hotel Central
Hotel App Reviews

Of course, Thank you!

+ G ©® 9§

Channels E‘ E \Q/
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. Book a demo
CO n n e Ct W I t h u S +351 21123 0217 info@hijiffy.com -
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