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Hey there! | am Hotel Central’s

Virtual Assistant and can help you
book your stay or assist with any
qguestions you have. Please click
one of the options below to begin
or type out your question.

How can | help you today?

< “7 Book a room )

( & Loyalty Programme >

‘ C’ Special Offers and Deal9

Unforgettable Experiences

Pre-booking Phase

Book Now AR
ST, Write a reply... >
Example 1: When they join the hotel website, after
Automated conversation [ </ by HITEy welcoming and greeting them, let them know that
=i s o 7. you have a Loyalty Programme and create a button
T » to link to its explanation.

Target your client while they are in the
initial phase of the hotel discovery.



When the potential client clicks the button, the
chatbot will trigger the message on the chatbot
explaining the benefits of your Loyalty Programme.
Within this message, you should have a button
linking directly to your Loyalty Programme sign-up
page.

Spa & Restaurant

You can promote your Loyalty Programme through
specific behavioural marketing. A good example
would be if a guest is on your spa page, you can set
a rule for the chatbot to push a notification message
highlighting that they can get exclusive advantages
for a specific service by being a loyalty programme
member.

You’re definitely not limited to just one page. There
are endless possibilities to push your loyalty
programme through notification messages on
different website pages based on the preferences
the potential guest shows while navigating.

Hotel Central ¢S

Write a reply... >

The Hotel Central Loyalty
Programme provides exclusive
benefits to its members. As you
progress through our different
levels, you can unlock more and
more benefits:

& Bronze: 5% Discount on your
Booking

& Silver: 10% Discount on your
Booking, 10% on F&B and Spa
Services

¢ Gold: 15% on your Booking,
Executive Lounge Access, 10% on
F&B and Spa Services, Premium Wi-
Fi included

(ﬁ- Loyalty Programme sign—up>

Are you part of Hotel
Central’'s Club yet? You
could be missing out on a
10% discount at our
restaurant @

@ Automated conversation | </> by Hiliffy

When you join our loyalty
programme you get one
free head massage
treatment on every stay at
our Kinoji Spa &



Booking Phase

Explanation: Rather than having your guests go

directly to your booking forms, you could, through a
button, explain to them what they're missing out on
if they don’t sign-up to the Loyalty Programme right

before they book.

Example 1:

Hotel Central DEe

We're so happy you're looking to

book a stay at our hotel. You

could just book a room... Or you

could book with some
wonderful and exclusive
benefits from our & Loyalty
Programme & .

Did this answer your question? @ Q)

000 \/

( ki Book a Room

‘ C & | want benefits! )

Write a reply...

@® Automated conversation | </> by HiJiffy

g »

Pre-Arrival

Explanation: You could also have the chatbot flash a Share a teaser about exclusive events, services, or
notification when your guest lands on the site’s amenities available only for loyalty members.
booking page. This could once again stimulate their
need to sign-up to the Loyalty Programme.

Example 1 - A week before they arrive
Example 2:

9:41 oll ¥ @m)

{12 % Hotel central £ 0

online

Today

You can get more for less with

our & Loyalty Programme &
If you booked with our Loyalty

Simply by signing up, you can ;
Pty by . gning up, y Programme, make sure to pick

get a 5% discount on all your up your discounted event

reservations & tickets from the reception.

This month’s events include &
@ Lady Gaga's concert at Altice
Arena @ B2 on the 16th, Ricky
Gervais at the Campo Pequeno
on the 23rd or the Van Gogh
exhibition at MAAT from the
24th to the 26th.

Hotel Central team




Make sure to push the benefits of your loyalty
programme from the get-go. A great experience
during check-in, a moment where guests are tired
from their trips and just want to get settled in, can
make all the difference. This is a sure-fire way to
benefit both your loyal guests and your reception
staff in terms of time. You don’t always need to have
loyalty sign-up buttons. Just creating a little
“FOMO” for your non-loyalty guests goes a long way
to getting them to inquire more about your
programme.

Example 2: A day before they arrive - Early check-in
campaign

Hey there! In just a few hours,
we will be welcoming you to our
hotel, and we can't wait! &

Remember, your check-in time is
at 12:00PM. O Please let us
know if you need anything
before or during your stay.

If you are part of the Hotel
Central Club, you can fill in the
pre check-in form for a speedy
experience straight to your
room. Just click the link below
and follow the instructions.
https://www.hotelcentral.com/
pre-check-in

Hotel Central Team

™ Check-in now
® Cancellation

2] Luggage
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During the guests’ stay

Deploy an online check-in campaign that highlights
that Loyalty members or just Direct Booking Guests
are entitled to a complimentary welcome drink.
Make sure that the benefit creates a unique and
memorable experience for the guest using it, as it
really impacts how the programme and the hotel
brand is perceived. It’s all about making guests feel
part of your community.

Example 1: Special Offer for Loyalty Member or
Guests who book Direct

Hey! Welcome to Hotel Central.

Whether you're waiting for your
check-in time or have just
checked-in, we recommend you
check out our Central Bar, where
you can taste some of the ® best
wines Portugal has to offer @.

And if you're part of our Loyalty
Programme, just state your name,
and we'll make sure to discount
your welcome drink off your tab!
Cheers!

Hotel Central Team

James Smith

Use your in-stay campaign to suggest exclusive
loyalty-member services like spa treatments,
restaurant specials, or events.

Exclusive Loyalty member or Direct Booking

upselling campaign:

9:41

<12

Did you know that if you are a
Loyalty Programme member,
you can enjoy 2 hours extra of
the O Jacuzzi O past the

Hotel central £

online

Today

normal time!

Also, enjoy a free glass of
champagne " in your room.

wll T (@m)

> &

Just answer this message with
your room number.

Hotel Central team
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Pre-Departure

Offering an express or contactless check-out for
loyalty members is a good way to get people signed-
up or at least convince them that the next time they
do, they should book as members of the Loyalty
Programme. A hassle-free experience for a guest
during their check-out is a great way to ensure a
final positive lasting impression.

Example 1: Exclusive Streamlined Checkout with Al

Thank you for staying at & Hotel
Central. &

Your check-out is at 12:00pm.
Remember that if you have
signed up as a Loyalty
Programme member & , you can
check out online without having
to stop at the reception.

[» Express Check-Out
/™ Book for next time

v¢ Loyalty Club sign-up

Departure

Highlight the importance of guest reviews and use
bonus points as a strong motivator. Incentivise
loyalty members to leave reviews in exchange for
bonus loyalty points or discounts on certain services
if you are known more locally. A good case for this
are hotels with spas, who get more regional visitors
or repeat stays.

Example 1: Encouraging Reviews through Incentives

We truly appreciate you
choosing to stay with us!

For us to maintain this high
standard, we depend on reviews
you, our treasured guests, leave
us.

If you are a loyalty programme
member, send us a screenshot
of your review, and you'll
automatically receive a 20%
restaurant discount on your next

stay! A ©

1 Give us a review
™ Book for next time

¥y Loyalty Club sign-up




